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2024 KOSAC Theme & Judgment Criteria

2024 KOSAC Video Content Challenge

meme: "Regional Hidden Charm Discovery" Project

o Video content creation to discover and revitalize underrepresented or
lesser—-known domestic spatial content (villages, traditional markets, tourist

attractions, etc.) or local brands (local products, local festivals, etc.).

o Judgment Criteria

| . Preliminary & First Round

Division Judgment items points
Relevance to |0 Whether the creative is produced in accordance with the topic 2
the Topic 0 Analysis of the problem and relevance
o o Presentation of creative and original creative
Creativity , , , _ , 50
o Presentation of interesting and target-appropriate creative
Video . .
. o0 Overall expressiveness of the video 20
Expressiveness
o 0 Possibility of actual use of the content
Feasibility 10
o0 Appeal of the content to the target
Il. Final Round
Division Judgment items points
Relevance to |0 Whether the creative is produced in accordance with the topic 2
the Topic 0 Analysis of the problem and relevance
o o Presentation of creative and original creative
Creativity , , _ _ _ 40
o Presentation of interesting and target-appropriate creative
Vide . .
. ° o0 Overall expressiveness of the video 20
Expressiveness
o o Possibility of actual use of the content
Feasibility 10
o0 Appeal of the content to the target
] 0 Whether the proposal is delivered accurately and logically
Presentation _ , , , . 10
o Interacting with the audience in a confident manner
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