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2026 KOSAC Theme & Judgment Criteria

2026 Korea Student Advertising Competition(KOSAC)

meme: ~AdiNg Insurance to the Everyday Lives of
the 2030 Generation”

O Insurance is essential for protecting our health and daily lives. However, many
people in their 20s and 30s perceive insurance as complicated and difficult,
often thinking it is something distant and not yet relevant to them.

O In response, KOSAC and Samsung Fire & Marine Insurance aim to explore the future
of insurance together with university students —future consumers—and to discover new

insurance communication approaches that resonate with younger generations.

o Please choose one of the two topics below and propose a marketing
communication strategy.

I . A Marketing Communication Strategy to Increase Familiarity with Health
Insurance Among the 2030 Generation by Changing Existing Perceptions

- Propose a strategy that corrects misconceptions about health insurance among
the 2030 generation, effectively communicates its necessity, and attracts them
as customers of Samsung Fire & Marine Insurance.

I1. A Marketing Communication Strategy for Samsung Fire & Marine
Insurance’s “Gift Insurance” to Target the 2030 Generation

- Propose a customized marketing communication strategy to activate the “Gift
Insurance” service, which allows users to easily send care and protection to
family and friends via mobile. (New product ideas may also be suggested.)

_14_



o Judgment Criteria

| . Proposal Documentation

Division Judgment items points

Understanding and approach to the core target audience
Communication Concept development through logical reasoning
Strategy Trend analysis reflecting social trends and current issues

Overall completeness of the proposal

Presentation of engaging and target-appropriate creative ideas
i Presentation of creative and original ideas

Creative , .
Evaluation of the completeness of the creative work

Presentation of feasible and executable creative ideas

O |0 O o oo o o o

Whether media were used creatively to maximize the delivery of

) strategy, ideas, and creative concepts
Media Strategy , o , 20
o0 Whether media optimized for the target audience were proposed

(multiple media allowed)

Il. Proposal Presentation

Division Judgment items points

Understanding and approach to the core target audience

Communication Concept development through logical reasoning

Strategy Trend analysis reflecting social trends and current issues
Overall completeness of the proposal
Presentation of engaging and target-appropriate creative ideas
) Presentation of creative and original ideas
Creative

Evaluation of the completeness of the creative work

© © O O
S

Presentation of feasible and executable creative ideas

o Whether media were used creatively to maximize the delivery of
) strategy, ideas, and creative concepts

Media Strategy , o , 15
o Whether media optimized for the target audience were proposed

(multiple media allowed)

) 0 Whether the content is delivered accurately and logically.
Presentation . . . , . 25
o0 Whether the presenter interacts with the audience with confidence.

o Awarded when the overall flow of problem-solving is innovative
. and creative

Bonus Points , N . 5
¥In the event of a tie, up to 5 additional points may be awarded

through in—depth discussion by the judges
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