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2026 KOSAC Theme & Judgment Criteria

2026 KOSAC Video Content Challenge

meme: “Creating a Better Everyday Life with
Baemin” Project

0 In recent years, delivery platforms have evolved beyond simple food delivery
services into lifestyle platforms that support consumers’ everyday lives. Baemin
is also expanding its business beyond delivery services into areas such as
grocery shopping and commerce, while continuing to create new value for
consumers through social contribution initiatives and the development of new
services.

0 In response, KOSAC and Baemin invite university students to explore new
ways in which Baemin can add value to consumers’ everyday lives and to
discover creative ideas that can contribute to building a better future.

Choose one of the topics below and create video content.

1. Creative Video Category

Topic 1: Create a Baemin Brand Mission Video based on the message,
“‘Keeping Everything in the World from Getting Cold”

Topic 2: Create a Brand Film for Baemin Commerce that showcases how it is
transforming the everyday shopping experiences of people in their 20s and 30s

2. Idea Video Category
Topic 1: Propose a New Social Contribution Program for Children

Topic 2: Propose a New Service that reflects the lifestyles and needs of
people in their 20s and 30s
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o Judgment Criteria

1. Creative Video Category

I. Preliminary & First Round

Division Judgment items points
o Alignment with the creative brief and target audience
Relevance to , . .
the Toic o Quality and appropriateness of the analysis of the task 20
P o Relevance of the video to the intended target audience
o Originality of the perspective and approach to the theme
Creativity |0 Distinctive ideas that go beyond conventional approaches 50
o Compelling interpretation that offers new insights and perspectives
Practicality |o Potential for real-world application of the content 10
Creatlye o Overall quality and effectiveness of the video’s creative expression 20
Execution
II. Final Round
Division Judgment items points
o Alignment with the creative brief and target audience
Relevance to _ . .
the Topic o Quality and appropriateness of the analysis of the task 20
P o Relevance of the video to the intended target audience
o Originality of the perspective and approach to the theme
Creativity |o Distinctive ideas that go beyond conventional approaches 40
o Compelling interpretation that offers new insights and perspectives
Practicality |o Potential for real-world application of the content 10
Creatlye o Overall quality and effectiveness of the video’s creative expression 20
Execution
i o Logical and clear delivery of the content
Presentation i i ) ) ) 10
o Confident engagement and interaction with the audience
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2. Idea Video Category

I . Preliminary & First Round

Division Judgment items points

(@]

Accurate understanding of the objectives and requirements of the task
Relevance to

. o Appropriateness of the proposed idea based on an understanding 20
the Topic .
of the target audience
o Presentation of a fresh and compelling Big Idea
Creativity |0 Originality and differentiation from conventional approaches 60
o Feasibility of the proposed idea
Commgnlcatlon o Effectiveness in communicating the idea and its proposed execution 20
Effectiveness
II. Final Round
Division Judgment items points

o Accurate understanding of the objectives and requirements of the task

Rel t
elevance fo o Appropriateness of the proposed idea based on an understanding 20

the Topi
e fopic of the target audience
o Presentation of a fresh and compelling Big Idea
Creativity |0 Originality and differentiation from conventional approaches 60

o Feasibility of the proposed idea

Communication

. o Effectiveness in communicating the idea and its proposed execution 10
Effectiveness

_ o Logical and clear delivery of the content
Presentation 10

o Confident engagement and interaction with the audience
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